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CASE STUDY: INCREASING
ORGANIC TRAFFIC & REVENUE
FOR A COLLAGEN SUPPLEMENT BRAND

A

Introduction

Find out how our Content & Creative team helped a Collagen Supplement Brand achieve

the fo results within 6 months*

i organic sessions by +1,126.1% YoY

+ Increased impressions by +140.4% YoY

* Increased new orders by +28.1% YoY

* Generated £82,950 in revenue (an incr
This works out at a whopping 360% ROI (£64,950)

.
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The output of this was a very clearly defined road map and vision for content going

forward.
First, we optimised existing content on the site.

We identified 18 'static’ pages (non-blog posts) across the site that required
improvements in terms of keyword targeting. We made recommmendations for more
relevant primary keywords in the copy, and for images, and advised on secondary and

tertiary keywords that weren't being utilised.
In strengthening these under optimised pages, we set the foundations for success.

Next, we moved our focus to the blog. As per the static pages, we worked to ensure the
existing posts were optimised for search engines and targeted relevant keywaords. The
content audit revealed that most blog posts were typically very lengthy and failed to use

headings or engaging images to break up the text — which we recommended they fixed.

In terms of new blog content, we undertook a keyword gap analysis and competitor
analysis to understand the competitive landscape and the types of topics being talked
about. We quickly identified where key competitors were outperforming them and the

steps we could take to rectify this.

Our main takeaway from this activity was that a blog content calendar should address
four core themes:

+ What collagen is

+ Why the company is the best

* The benefits of collagen

* How to take collagen and hydrolysed collagen.

So, that's precisely what happened!

In the process of writing the new blog content, we worked closely with the client to
ensure blog posts contained fully optimised images and graphics. We also recommended
they included quotes from their in-house skin and hair experts, plus customer
testimonials. The outcome was in-depth, original, and engaging articles that didn’t simply

regurgitate what was already out there on the web.

The Epic Results

We are super proud of the results we produced. Not only did we boost the below
important metrics, but they also praised our blog content for legitimising their brand

with investors.
Win, win!

* Increased organic sessions by +1,126.1% YoY

* Increased impressions by +140.4% YoY

* Increased new orders by +28.1% YoY

* Generated £82,950 in revenue (an increase of +24.7% YoY)
e The works out at a whooping £64,950 ROI

We're keen to help others smash their goals out of the park using cleverly planned and

executed content.
Could that be your brand?

Do You Need Help Creating Knock-Out Content?

Our Content & Creative team is a dab hand at transforming ordinary, tired text into sleek
and seductive copy that will both resonate with your audience, and be easily discovered

via Google.

In fact, whatever content format best suits your brand, be it video, podcast, or other forms

of creative media, there's no end to the talents of our top-notch content crew.

Whether you need help optimising product pages, creating original blog content, or

guidance on producing branded testimonial videos, either way, we've got you covered.

So, what are you waiting for? We are ready and waiting to sculpt, deliver and promote

your message in a way that's 10 X better than your competitors.

Why not give us a call on 01273 733 433? Alternatively, you can leave us a message

via the form below and well get back to you within 2&hrs.

O I agree to submit my email address, name and
additional contact info For further storage and
processing

Deliver My SEO Analysis
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